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the tools available for you to optimize your results.

Title: Motivate potential contributors with your title: show the urgency
and importance of your cause.

Description Make sureli K G G KS WgK2QF WgKLE G Quul
in the first 23 sentences of your story. Focus on how your supporters ¥
can make a difference for your cause.

Image Add an interesting image that identifies your cause. People
respond to visuals and helps mporters get emotionally engaged in
your project or cause.

Background Image:Add a background picture to symbolize your
project. Provide a visual representation of yoceuse;help people
remember your campaign, match logos or styles.

Video Add a videdo your campaign. Campaigns with a video get more
attention and onaverage double their donations.
*even a video taken onour cellphone will do the trick

Deadline Set a deadline for your campaign. The deadline creates a
sense of urgency, motivatirsgipporters to donate sooner

Funding Models
Keeplt-! £ £ Y YSSLI Iff Fdzy R4 NI AASR
*best for charitable/personal campaigns.
All-Or-Nothing Need a minimum amount? Reachuwogoal and
collect your funds.
*best for entrepreneurial/creative

Rewards For certain campaigns rewardse great to includeRewards
are something you offer someone in return for their donatiogh.K S & Q N&E
not only just for projectsthey canalsobe on personalcampaigns

See Examples
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http://support.fundrazr.com/hc/en-us/articles/200054903-Perks-FAQ
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Launch

Startc 4 weeks

Promoting your campaign is the key to success.
A common misconception is that money will

fall from the sky, butrowdfunding requires

the followingsteps to secure both the trust
anddonations of strangers.

Launch &3Tools SPromote .ﬂﬁT]Track 00 Rewards

Launch

Reach out to close friends and family to receive the first crgoiafributionsto your
campaign. People are far more likelydontribute oncemoney hasalready been made.
Initial donations legitimize your campaign for the rest of the world.

Broader

FO U RTH LEVE l— connections and

the crowd.

Friends-of-Friends

and —— — THIRD LEVEL

acquaintances

SECOND LEVEL

2\ - — Friends,
extended family, neighbors
and coworkers.

Immediate family — t FIRST LEVEL

and close friends.
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2 Use The Tools

Email:Send an email from your campaign page.

1 Your contacts will get an email notification
with campaign details and the ability to
view/share/give to your campaign directly
from your email.

Widget
1 Host your campaign widget on your, or a
FNASYRQAZ 6S0aAaisS 2N o
visibility and build a community on your
website.How To Embed A Campaign Badge.

Comments:

1 Engage with youcontributorsby
commenting and thanking them for their
contributions This activity gets more people
talking about your FundRazampaign

%’ Promote

''a4S @2dzNJ OF YLI A3dyQa az20Alf YSRALF (22t ol

£3 Follow [FIEY<.1«| K3 Share [ Tweet [@Pin it Email [& Embed More
Share on Google+
ﬂ Publish on page
£ Add on tab

[ share on Linkedin
Link
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http://support.fundrazr.com/entries/23391681-How-To-Embed-Your-Campaign-Badge

4. LAUNCH FUNDRAZR.CON

n Facebook Tips:

Regularly share your campaigrit least 3x per weegost an
update andmclude images, links to media stories, and blog posts.

M{syR I CIOS06221 dftod§orcdampagNh Sy Ré NI
page. Your friends will get a notification that drives them to your
OF YLI AIyd LIQA | 3ANBFG gl & (2 NBY)

and ask for help.

() create a Facebook page L (i Q & -webksife &helle pepleytdn
connect with your cause, get regular updates, images, and see
your campaign. Use odr! RR  2fgatue sodydur visitors can
contribute directly from yourFacebook page.

See mord-acebook tips

Twitter Tips:

Tweet your campaign at least 1x/day, include relevant hashtags, images, and some
compelling details of your cause. Ask your followers to retweet.

See morelwitter Tips

Google+ Tips:

{ KI NB @2dzNJ Cdzy Rwlk T NJ OF YLI A3dy 2y D223f St
email addresses. Be sure to engage with people and post regularly.

& pin 1t

the campaign photo, add hashtags and story
details for friends and others to discover.
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http://support.fundrazr.com/entries/22114938-How-To-Use-Our-Add-On-Tab-Feature
http://blog.fundrazr.com/fundrazr-tips-and-tricks/7-facebook-tips-for-a-successful-campaign/
https://fundrazr.com/blog/fundrazr-tips-and-tricks/7-quick-twitter-tips-to-market-a-crowdfunding-campaign/
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7l Track Activity
Overview FundRazr analytics dashboard
i gives you the following insight:
$490,456 3297 o4 T Number of times your campaign
has been shared.
Shares 9 Total moneyraised, number of

The number of times your campaign was shared on social media.

contributors, and length of
campaign
15?52 Tv?egls + Shgres F"I\ r|55
n @ 9 DownloadableCSV of all
contributors, their locations,

Contributions

amountcontributed

[y 9 Gontributor list with

| | | | | contribution amount and

o | _ _ _ | rewardclaimed

- - - - - 1 Rewardfulfillment progress
(aVs)

Perk It Up

Stick to 68 rewards Make them easy to claim
and appealing to your audience.

Get creative!Offer a unique experience that
could only result from being involved in your
campaign.

ProjectBased CampaignQffer preorders (R
involve them in your projedi.e. name in the
credits)

Personal CampaignQffer a personal tharkou
or social media interaction.

Price your rewardgo sell'!Most popular pricdor
perksis $25.

Need some ided3
Take a look at our blog post regarding creating greaksg@r your campaign.
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http://blog.fundrazr.com/tips-and-tricks/great-perks-ideas/

When excitement for a campaign slows down, as docthaributions Give your
campaign a boost during this Iull by creating a sense of urgency and letting your
supporters know time is running out.

Story Updates Sory updates will notify everyone who has
previously donated. From letting them know there are only a few
days left to donateto uploading new photos/videos and progress.

¥ outreach to Local Mediah yOS 282dz2Q0S G LILISR Ay (?
SljdzA 18 Q 60t 248 T N Sgomrbutibngfi@m FI YA & (
GKSANI ySGg2N] az AGQa  3I22R 0GAYS |
attention. How To Reach Out To Local Media

M outreach to BloggersContact local bloggers or bloggers that cover
topics similar to your campaign. You can ask them to host a widget
on their website or blog as a powerful way to create more vigibil
and build a communityHow To Add A Campaign Badge.

(¥ send a Facebook Notificatod SYR | W¢Sff | CNASYFR
from your campaign page. This will semdotification to your
Facebook friens who may have wanted to contribuedzii K| @Sy Qi
& Sid L Gy&xaubtle, rethiNdei tailet them know timen your
campaigns running out.

() Take It Offine Reach out to your community by holding fundraising
offline. You can add offlineontributionsto your FundRazr so people
know how abse you are to your goal.

Plus: Mbre contributions = more attention!

V) Add ARewad: Replenish rewards that were most popular your
campaignConsider reaching out to local businessesgonsor a
reward Anew rewardcan really add excitement to your campaign
and give it that much needed boost.

N BTl INerk



